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Jewellery & Textiles -~

During Nalgonda Launch We have invested 92,000 INR

We have reached 40 Lakh Impressions

Website Traffic 40,000 People have visited the website

1500 People have registered on our website for 1,000 Rs Cash Voucher on a purchase of 2,500
Overall ROI Submitted 37,50,000 INR

By:- STRATTON LEO COMMUNICATION
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Stickers id ith voi
Whatsapp Dp - Coming Soon 13V|.deo Wlt. l‘\‘/mc.eover -6 se<.:.. ; : .
Pre-Register videos with voiceover - waiting for approval, can be

3 creatives - Rectangle & Square Size L] e [Pl

Pre-Launch
4 creatives - Rectangle & Square size 5)
Countdown stories

Edited 93 images for slideshow

5 Slider banners 6)

5 Product banners 1 cover image for FB

Saree Images banners - resize One 3x1 grid - Grand Opening - Story size & Square Size
Mens Collections Images One 3x1 grid - Now in Nalgonda - Story Size & Square Size
Kids Wear Images - Took from PDF, edited &

resize

Gift Card

Refer & Earn Card

Pick & Drop Card

Website Layout - Shared references and ideas.
References for Photo Booth, Danglers, Backdrop
Researched for Photographer for the shoot.



AN Overview - 198-019-1346 - Goor X =+

&« > d @ ads.google.com/aw/overview?ocid=8197696308euid=5800605368L_u 668750648 uscid=8197696308_ ¢ 8708 authuser=0&workspaceld=0
1
= - = 198-019-1346
= Google Ads All campaigns Q 2 q c @ 'r‘" online. swamnakanchi@gmail.com
Search Reports Tools and Refrech Help Notifications.
settings

@ Balance exhausted - Your balance is either exhausted or nearly exhausted. To ensure that your ads keep running, make a payment to add money to your account. Dismiss

. . —
Overview @ Overview « n| 1-9Mar2022 w ‘ 4
SWITCH VIEW -
Recommendation: »
Y Campaign status: All; Ad grou| tus: All Add filter

Insights

Campaigns + Newcampaign = m
Download

Ad groups

Ads & extensi Clicks = Impressions - Avg. CPC Cost : Recommendations

Videos 80.3K 3.38M ?0.48 ?38.2K aQ 1 ad group does not have any

ads
Landing pages
Get your ads running by

Keywords . adding ads to each ad group

Audiences
Content

Settings

1 Mar 2022
Change history :

1905

AT D E P NG

8




= Google Ads

Overview @
Recommendation: e
Insights

» Campaigns

» d groups

» Ads & extansions

» Videos

» Landing pages

» Keywords
Audiences

ntent
» Sattings

Change histary

O Type here to search

All campaigns

=, Draft campaign

T Nalgonda_Women's Day Display

Last madified
Campaign type:
Ad groy

Keywords:

Resumedraft  Discard

8 7 Mar 2022
Display
Ad group 1

None

Biggest changes
S Bigge: o

1 -9 Mar 2022 compared to 20 - 28 Feb 2022 &

inchi_Launch,

ersion tracking status

pismiss 4

411384387

4213,811.95

+710,557.00

A Overvien - 190-019-1346 -Goc: X 4+

€ - C @ adsgooglecom/aw/overviewloci

= Google Ads = All campaigns Q E "'\ Ae @ & A

‘online swarmakanchiggmail com

(@ Balance exhausted - Your balance s either eshausted or nearly exhausted. To ensure that your ads keep running, make a payment to add maney to your sccourt. Dismiss

Fixit
@ Y Campaign status: All Ad grou Add filver
Rosume draft
Insights
il Campaigns 1k Conversion tracking status
» Campaigns
Ad groups

Tag inactive |
Ads & extensions

Videos © Pre Register campaign 7% Unverified |

anchi Launch

Landing pages ‘ No recent
: onversions

Keywerds v 9

Recording
con

Audiences 0
Content

All campaigns WManage cenversions

M Search keywords © Add keyword Q Searches

£ Type here to search



A Overview - 198-019-1346

€ > C & adsgoogle.com/aw/overviewZocid=8197696308euid=5800605368,_u=6166875064&uscid=819T696308._c=77815658708authuser=08workspacel

1980191346 iy
= online.swamakanchi@gmail com (T ]

= Google Ads = All campaigns
@ Balance exhausted - Your balance is either exhausted or nearly exhausted. To ensure that your ads keep running, make a payment to add meney to your account. Dismiss NI

I Q Y  Campaign sistus: All Ad g stus:All  Add filter

® Enabled 1,892,197 53,686 2.84% @ Enabled M3 10557.00

Recommendation-

Insights Dispiayads  Extensions C173) Video ads
Campaign
Demographics
Ad grous
Ads & extensions
Videos
Landing pages
Keywords

Audiences

Content

Change history

= Google Ads ~ All campaigns (} =|E] 9, ] L

Overview @
Recommendation: »
nsights i Hetworks @ Day & hour
Campaigns
uTube video I Display Network Day
* Ad groups
» Ads & extensians
» Videas
* Landing pages
* Keywords
Audiences.
* Content
» Settings

change istory

D Type here to search




A\ Overview-198-019-1346-Goor X 4| Anahytics | Acquisiton overview X |
€ > C A analyticsgoogle.com/analytics/web/#/p305850852/reports/dashboard?params=_u.nav%3Dmaui%26_u.comparisonOption%3Ddisabled%26_u.date00%3D20220301%26

. Allaccounts > Swarma Kanchi
nalytics  Swarna Kanchi ~ Q_ Try searching "how to create funnel”

Reports snapshot Acquisition overview © ~ o T Cusom 1Mar-9Mar2022 v [ <& A 2

Real-time

Life cycle

LR New users by Sessions v by Sessions v by
e e First User default channel g... ~ Session default channel gro... + Session Google Ads campal... v
FIRST USER DEFAU... NEW USERS 'SESSION DEFAULT .. SESSIONS SESSION GOOGLE SESSIONS
User acquisition
Paid Search Paid Search 33K Launch Di...na Kanchi 123
Traffic acquisition e = e
ect Direct 6K Pre Register campaign n

» Engagement Organic Social Organic Social
»  Monetisation Organic Search Display
Retention Display Organic Search

Organic Video Unassigned
User
Referral Organic Video
»  Demographics A\ Ovenview-198-019-1346-Goo: X | 4| Analytics | Demographics overvic X |

€ > C A analyticsgooglecom/analytics/web/#/p305850852/reports/dashboard?params=_u.nav%3Dmaui%26_u.comparisonOption%3Ddisabled%26_u.date00%3020220301%26 ud... 1& ¥ ‘

0 Library

All accounts > Swarna Kanchi @

View user acquisition = View traffic acquisition = View Google Ads campaigns —»
_.l Analytics  Swarna Kanchi~ @ Try searching “how to create funnel” a

Life cycle 7
; . - . — o
Demographics overview @ ~ @ + cuen 1Mar-9Mar202 v [ & A 2
P Type here to search Acquisition
Acquisition overview
User acquisition
Users ~ by Town/City Users ~ by Gender Users ~ by Interests
Traffic acquisition
TOWN/CITY INTERESTS
Engagement -
Huesed . _ No data available

Visakhapatnam

Monetisation

|

Nalgonda | Nodataavailable |

Secunderabad A
Bengaluru
Chennai

Vijayawada

View cities = View genders = View interests =3

0 Ubrary

P Type here to search




A Adgroups - 198-019-1346-Gor X | 4| Analytcs| Trafic acquistion:Sex. X |+

v o

€ > C @ adsgooglecom/aw/adgroups?campaignid=164714118878ocid=819769630&workspaceld=08euid=5800605368,_u=6166875064&uscid=819769630&_c=77815658708a... & @

Launch Display Ad_Swarna Kanchi

(@  Balance exhausted - Your balance is either exhausted or nearly exhausted. To ensure that your ads keep running, make a payment to add money to your account.
Overview 0 Paused Type: Display Budget: ¥5,000.00/day More details v

Recommendations Ad Groups

Insights

Adgroups ° 1Mar 2022

» Ads & extensions Ad group status: Enabled, Paused JFGECIRGZ:]

» Landing pages il

Ad growp Tarmet Conversion: o Adgrowtype . Clicks

Audiences

Swama
Kanchi Launch Ad Exchange 53685 1892198
» Content Ad

Totat AL. @ 53685 1892198
Settings
Total:Ca.. @ 53685  1,892198
Change history
<+ Show more

Reporting is not carried out in real time. Time zone hl al uz(es am times: (GMT+05:30) India Standard Time. Leam more
tory may be provided through third-par

Some inventc
Youll see Media Rating Council (MRC) accreditation Poted 1 he courmn header's hovertextfor acredted metrics
© Google, 2022.

P Type here to search

Google Ads | Mewmoss > . Qa @ 9 c o

1980191345 €
onineswamatanchigomaicom (88)

REUE Fix it

m1-9Mar202 v ¢

9 Mar 202

21384363
71384363

?1384363

@ adsgoogle.com/aw/locations?campaignld=16471411887 Bocid=8197696308euid=5800605368L_u=51668750648uscid=8197636308_c=77815658708authuser=0

Ad groups

+ Ads & extensions

» Landing pages
Audiences

» Content
Settings
Ghange histary

= Show less

.l Analytics| Traffic acquistion: Se= X |+

OFPaused  Type Display

Locations

o

Reporting is rmum outin
Some invento
oul see Media Rating Council (MRC) 2

Budget ¥5,000.00/day

vore details

ghlighted areas represent places advertisers can target or exclude with Google Ads location targeting. Leam more

A 4 ADD FILTER

Targeted location

Vv Total: Campaign

1892190

1892199

altime. Time zone for all dates and times: (GMT+05:30) India Standard Time. Leam more
may be provided through thirc-garty infermediaries
reditation noted in the column headers hover text for accredited metrics

Targeted locations

Avg. CPC

1980191246
@gmail. com A2




A Adgroups - 198-019-1346-Go- X | g} Analytics | Traffic acquisition: Se:. X | +

€ > C @ adsgooglecom/aw/adgroups?campaignld=16483637171&oci

= Google Ads

All campaigns >
Pre Register campaign

(@  Balance exhausted - Your balance i either exhausted or nearly exhausted. To ensure that your ads keep running, make  payment to add money to your account

Overview
Recommendations
Insights
Ad groups.

» Ads & extensions

» Landing pages
Audiences

» Content
Settings
Change history

+ Show more

OPaused  Type:Display  Budget 25,000.00/day More details v

Ad Groups

Adgrow Tt Conversion: Ad growp type

Ad group 1
Totat AL @

Total:Ca. @

Reporting is not carried out in real tme. Time zone for al dates and times: (GMT+05:30) India Standard Time. Leam more.
Some inventory may be provided through third-party intermediaries.
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics,

©Google, 2022

P Type here to search

oble
lign paused AdEmcbeage:

\ Clicks

26437

26437

26437

1373463

1373463

1373463

online.swamakanc}

ws2

ws2

ws2

om 1-9 Mar 2022
° 1Mar 2022

21381195

?13811.95

381195

1980191346 €0

@gmail.com

A Locations - 198-018-1346 - Goo- X 4| Analytics | Trafficacquisition:Ses. X | +

€ > C A adsgooglecom/aw/locations?campaignid=164836371718ocid=8197696308euid=5800605368,_u=61668750648wscid=8197696308,_¢ '81565870&authuser=0

Pre Register campaign P Nty s
e

Google Ads All campsigns > Qa Q e 0 ez €

online swamnakanchi@gmail. com

(@  Balance exhausted - Your balance is either exhausted or neariy exhausted. To ensure that your ads keep running, make a payment to add money o your account, Dismiss

©Paused  Type:Display  Budget: ¥5,000.00/day More details v
Ad groups

i Custom 1-9 Mar 2022
» Ads & extensions Locatlons ! '

» Landing pages Regatte Kamepally
aer Govrarm
Audiences 6 Highlighted areas represent places advertisers can target or exclude with Google Ads location targeting. Learn more
» Content .
Y ADD FILTER Targeted locations ¥
seavo
Settings
Targeted location Avg. CPC Conversions | Cost/ conv.
Change history
Nalgonda, Telangana, India 1373463 1381301
— Show less
Total: Locations @ 1373463

1381301
~ Locations

v Total: Campaign @ 1373463 21381301

Locations
Excluded

Pershopreport s Reportngis not carred outn real ime. Time zone for al dates and times: (MT+05:30) India Standard Time. Leam more
Some inventory may be provided through thi-party intermediaries.
You'l see Media Rating Council (MRC) accreditation noted in the column headers hover text for accredited metrics
hitpsy//ads.google com/aw/locationsTcampaignld= 16483637171 iocid=8197636308authuser=08,_u=61665750648,_c=7781565870

P Type here to search

<

Ann
Village
Mapdata 82022 Termsctlse  Reporsamap.




A Adgroups - 198-019-1346-Gor X gl Analytics| Trafficacquisition:Se= X | + v g x

€ > C @ adsgooglecom/aw/adgroups?campaignid=164789435138iocid=8197696308workspaceld=0Reuid=5800605368_u=6166875064&uscid=8197696308_c=77815658708a.. & * &

= Google Ads All campaigns » Q m Q’ e 0® f,nl 1960191345 €7

Swarna Kanchi_Launch Video Ad online.swarnakanchi@gmail.com

Refech  Melp  Notoatons

(D Balance exhausted - Your balance is either exhausted or nearly exhausted. To ensure that your ads keep running, make a payment to add money to your account,

e @Enabled  Status: Eligible  Type:Video  Budget: 25,000.00/day More details v

Recommendations Ad Groups 1-9Mar2022 v ¢

Insights.
0

Ad groups 1 Mar 2022
A Locations - 198-019-1346 - Goo: X gl Analytics | Traffic acquisition: Se=. X |

» Ads & extensions.

p abled, Paused ADD FILTER . L € > C @ adsgoogle.com/aw/locations?campaignid=164789435138iocid=819769630&workspaceld =08teuid=5800605368 _u=61668750648wscid=8197696308_c

Q

All campaigns >

1980131346 €
Swarna Kanchi_Launch Video Ad

* Videos
Target CPM Ad group type Views  Viewrate  Avg.CPM Google Ads e R

» Landing pages
01320 Ll"o;;il:’p“panle a7 w0479 2055700 (@  Balance exhausted - Your balance is either exhausted or nearly exhausted. To ensure that your ads keep running, make a payment to add money to your account;
Audiences Hecommendations.

@ Enabled Status: Eligible  Type: Video Budget: ¥5,000.00/d: More details v
Totat: Al ® s w479 1055700 “ N gnie ) pe uge ay

. Gontent Insights X
Locations

Total:Ca- @ 11378 W4T ¥10557.00 Ad groups

Settings o

SThiiR s momnston 6 Highlighted areas represent places advertisers can target or exclude with Google Ads location targeting. Learn more

* Locations
» Videos Y  ADDFILTER Targeted locations ~

" Adsehedule Reportingis not carred out i rea time. T for alldates and times: (GMT+05-30) India Standard Time. L ¥ Landing pages -
teporting is not cars out in real time. Time zone for all dates and times: X ia Standard Time. Leam more. i
Some inventory may be provided through thd-party intermediaries. Taomed locatin . Viowrale]  iMa.CPM Coniietioss
Devices Youl see Media Rating Council (MRC) accreditation noted in the column header's nover text or accredited metrics. Audiences

© Google, 2022

Hyderabad, Telangana, India 984493

» Content
Nalgonda, Teiangana, india 7338 1207

R Type here to search Q 1 : ] d : Settings

Total: Locations @ mare 10,557.00

~ Locations
V. Total: Campaign @ mazs 210,557.00

I Locations
Excluded

Par shop report Reporting is not carried out i real time. Time zone for a dates and times: (GMT+05:30) India Standard Time. Leam more
Some inventory may be provided through third-party intermediaries.
You'l see Media Rating Council (MRC) accreditation noted in the column header's nover text for accredited metrics.

» Ad schedule *  ©Google,2022

P Type here to search



wl Jio LTE 10:22 AM @ B68% [

< Reach

Custom v Mar1-Mar 8

251,763
Accounts reached
99.6% from ads

+1,265% vs Feb 21 - Feb 28

Reached audience ®

R Audience demographics are not available for
A custom time periods.

Followers and non-followers
Based on reach

388 251K

Followers @ © Non-followers

all Jio LTE 10:22 AM @ @68%1 )

< Reach

Custom v Mar 1- Mar 8

Followers and non-followers
Based on reach

388 251K

Followers ® ® Non-followers

You reached +1,283% more accounts that weren't following
you compared to Feb 21 - Feb 28.

Content reach ®

Posts
L —————

Stories
I

Videos
)

Reels
L]

wl Jio LTE 10:23 AM @ B68%1 )

< Reach

Custom v Mar 1- Mar 8

Content reach ®

Posts
L

Stories
I

Videos
o,

Reels
L]

Live Videos
1

® Followers ® Non-Followers

Top Posts

Based on reach

Women’s Day 'y

W AAalb
79,108 54,388
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< Reach
Custom Vv Mar 1 - Mar 8

Top Posts

Based on reach

Women’s Day(fy (F Women's Day D
) L e,
A ﬁ\b e TOMORROW IS THE
~ 79,108 ~ 54,388

Mar 4 Mar 4 Mar 8

Pas oo

Top Stories
Based on reach

Top Reels

10:23 AM

Live Video Insights

Impressions
vs Feb 21 - Feb 28

Profile Activity ®

Profile Visits

Email Button Taps

Text Button Taps

@ @es8%l )

Mar1-Mar 8

591,776
+1,172%
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Engagement

Custom v Mar1-Mar8

Followers and non-followers
Based on accounts engaged

62

Foliowers ® on-followers

You engaged +1,472%% more accounts that weren't
following you compared to Feb 21 - Feb 28

Content interactions ®

3,656

Content Interactions

85.3% from ads

+1,094% vs Feb 21 - Feb 28

Jio LTE 10:23 AM @ Wesul)

< Engagement

Custom v Mar 1- Mar 8

Messaging-related insights, such as shares and
replies, may be lower than expected due to privacy
rules in some regions. Learn More

3,050
Accounts engaged
+1,366% vs Feb 21 - Feb 28

Engaged audience @

2, Audience demographics are not available for
'9‘ custom time periods.

Followers and non-followers
Based on accounts engaged

10:23 AM © W68%( )

Engagement

Custom v Mar1-Mar8

Content interactions ®

3,656

Content Interactions

85.3% from ads

+1,094% vs Feb 21 - Feb 28

Post Interactions 469
vs Feb 21 - Feb 28 +272%

Likes 259
Comments 68
Saves 30

Shares

10:24 AM © W68%( )

Engagement

Custom v Mar1-Mar8

Post Interactions 469
vs Feb 21 - Feb 28 +272%

Likes 259
Comments 68
Saves 30

Shares

Top Posts

Based on likes

or—.

Women’s Day @'m-m' Day e

Mar 4 Mar 8

Story Interactions
vs Feb 21 - Feb 28
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Growth

= Overall
® Follows
® Unfollows

Top Locations
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Cities  Countries
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®

Mar 1-Mar 8
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< Followers

Top Locations
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Cities  Countries

Hyderabad
L]

Delhi
»

Mumbai
»

Bangalore
»

Dhaka
»

Age Range

of your followers

All Men Women

@ We8%l )

®

Mar 1-Mar 8

wll Jio LTE

10:24 AM

< Followers ®

Custom v

Age Range
of your followers

All Men Women

»
18-24
—

25-34
L]

Gender
of your followers

Mar1-Mar 8

@ 568wl )

all Jio LTE 10:24 AM

< Followers

Custom v

Gender
of your followers

Most Active Times

Hours Days

Tuesdays

@ W68%[ )

®

Mar 1 - Mar 8
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P Type here to search

22 Ad sets

More

Campaign name

Instagram post: #Contestlert: Hello beautifu

Nalgonda pre launch - Copy

Pre Register Campaign Nalgonda

Post: "#ContestAlert: Hey beautiful ladies!

Post: “#ContestAlert: Hello beautlful®

Instagram post: #ContestAlert: Hey beautiful

Results from 70 campaigns @

View Setsp @

Delivery T

Active

Completed
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Lowest cost
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7] Ads
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B Breakdown v
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© Results
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Instagram post: #ContestAlert: Heilo beauti_.
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